OBESITY: COMPLEX BUT CONQUERABLE

THE UNITED STATES FACES AN ALARMING OBESITY PROBLEM. WE ARE QUICK TC BLAME
INDIVIDUALS FOR EATING TOO MUCH OR EXERCISING TOC LITTLE, BUT IN TRUTH, THE

CAUSES ARE MORE COMPLEX AND INVOLVE MANY FACTORS.
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OBESITY CAN CAUSE OTHER HEALTH PROBLEMS:
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5 ESSENTIAL AREAS THAT NEED IMPROVEMENT

TY AMERICANS HAVE BECOME MORE RELIANT ON CARS,
PHYSICAL ACTIVI AND WALKING AND BIKING HAVE DECREASED. s



OVER THE PAST 40 YEARS, CALORIE INTAKE HAS INCREASED, AND HIGH-CALORIE
FOOD AND BEVERAGES FOODS ARE OFTEN AVAILABLE IN LARGE PORTION SIZES AT RELATIVELY LOW PRICES.
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ON A GIVEN DAY,
30-40 PERCENT
OF CHILDREN AND ADOLES-
CENTS EAT FAST FOOD.

MARKETING THE MOST FREQUENTLY MARKETED FOODS AND BEVERAGES ARE HIGHER IN ADDED FATS AND
SUGARS, AND AMERICANS ALREADY EAT AND DRINK TOO MUCH OF THESE FOODS AND BEVERAGES.
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CA KPLA HEALTH CARE PROVIDERS AND EMPLOYERS ARE NOT TAKING FULL
HEALTH RE & WOR CE ADVANTAGE OF THEIR OPPORTUNITY TO PREVENT DBESITY.
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ON TV ARE FOR PRODUCTS HIGH IN
SATURATED FAT, SUGAR, OR SODIUM.

MaAMNY HEALTH CARE PROVIDERS
DO MOT FEEL PREPARED OR
COMFORTABLE DISCUSSING
WEIGHT WITH PATIENTS.

FOODS AND DRINKS AVAILABLE AT SCHOOLS ARE RADICALLY DIFFERENT THAN THEY WERE A FEW |
SCHOOLS DECADES AGO, WITH MANY SCHOOLS NOW OFFERING AND PROMOTING HIGH-CALORIE,
LOW-NUTRITION FOODS THROUGHOUT THE SCHOOL DAY.
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A 5 SOLUTIONS FOR CHANGING OUR COMMUNITIES
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= 3 g MARKET WHAT MATTERS
b L FOR A HEALTHY LIFE.

INTEGRATE PHYSICAL ACTIVITY
EVERY DAY IN EVERY WAY.

STRENGTHEM SCHOOLS AS
THE HEART OF HEALTH.

ON THEIR OWN, ANY ONE OF THESE FIVE
SOLUTIONS MIGHT HELP SPEED UP PROGRESS
IN PREVENTING OBESITY, BUT TOGETHER, THEIR

EFFECT WOULD BE REINFORCED, AMPLIFIED,
AND MAXIMIZED.
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ACTIVATE EMPLOYERS AND . MAKE HEALTHY FOODS
HEALTH CARE PROFESSIOMNALS, AVAILABLE EVERYWHERE.

ANYONE AND EVERYONE CAN BE A LEADER AND PLAY A PART IN IMPLEMENTING THESE FIVE SOLUTIONS.
WHAT CAN YOU DO TO HELP SOLVE OUR OBESITY PROBLEM?

FOR SPECIFIC ACTION STEPS NECESSARY TO IMPLEMENT THESE SOLUTIONS, SEE THE 1O0M REFORT
ACCELERATING PROGRESS IN OBESITY PREVENTION: SQLVING THE WEIGHT OF THE NATION
IOMEQLU/ACCELERATINGOBESITYPREVEMTION
SOURCES: FULL CITATIONS FOR REFERENCES CAN BE FOUND IN ACCELERATING PROGRESS I OBESITY PREVENTION: SOLIANG THE WEIGHT OF THE MATKIN
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